
Benzersiz Digital Marketing Agency

BRAND GUIDELINES

Version 1.0



WELCOME
Welcome to Benzersiz agency brand guideline. This document
contains all you need to know about how our brand should be
used in print and digital materials ensuring it remains
consistent throughout. Using our brand correctly is extremely
important to us, so we ask that the guide is always referred to
and adhered to. We hope you enjoy getting to know our brand
better. 
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BRAND STRATEGY 
Our brand is more than our name or our logo. It’s the sum total of
everything we say and do. Benzersiz agency, we set and achieve
ambitious goals. The quality of our services reflects our identity. Our
guidelines have been designed to ensure consistency within our
brand, helping to create strong, recognizable, and innovative
communications. The following pages demonstrate the flexibility
within the identity and should be used to inspire and motivate
creative expression.
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LOGO
Most identifiable element of our identity is our
logo. Consistent use of our logo is key to
retaining brand strength through immediate
recognition of who we are and what we stand
for as a brand. 

5



MASTER LOGO
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Logo
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SPACE & SIZING
Clear

Clear space is the area surrounding our
logo that must be kept free of any text or
graphic elements. By leaving space around
the logo, we make sure it stands out in all
of our communications. The minimum clear
space is 50% of the height of the entire
logo. Our logo must be sized large enough
to be easily read on every application. 
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THE MINIMUM SIZE

It is sometimes necessary to increase and decrease the logo depending on
the print area. Always keep in proportion. Always ensure the text is legible.
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MISUSE
Logo

Few rules are necessary for maintaining the integrity of the brand. Any changes to our logo
can diminish our values and the overall look of our brand. The examples shown here are
some specific “do not” for our logo. Please do not compromise the overall look of the logo
by rotating, skewing, or distorting in any way - that includes adding unnecessary and
unattractive text, decorative elements, shadows, and outlines. 
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Do not alter the logo’s
colors in any way. 

Do not lock up text to
the logo. 

Do not add elements or
shadows.

Do not place the logo
in a holding shape. 

Do not alter the logo’s
shape in any way. 

Do not change the
relationship of components. 



COLOUR
Our brand is underpinned with a colour palette designed to be
feminine, modern and attractive. Different combinations of colour
can dramatically change the tone and appearance of a document
so it is important to consider how they work together. To help
achieve greater brand recognition it is important that our colour
palette is applied consistently. 
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BRAND COLOURS
Palette
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BLUE-GRAY

Colour CMYK
53, 26, 0, 22

Colour RGB
94, 146, 198

Colour HEX
#5E92C6

PALE CERULEAN

Colour CMYK
29, 15, 0, 12

Colour RGB
159, 192, 225

Colour HEX
#9FC0E1

AZUREISH WHITE

Colour CMYK
15, 7, 0, 5

Colour RGB
206, 224, 241

Colour HEX
#CEE0F1

JET

Colour CMYK
9, 4, 0, 78

Colour RGB
50, 53, 55

Colour HEX
#323537

SUPER WHITE

Colour C
0, 0, 0, 4

Colour R
244, 244, 244

Colour H
#F4F4F4

DIM GRAY

Colour CMYK
0, 0, 0, 61

Colour RGB
100, 100, 100

Colour HEX
#646464



Gray

HERO COLOUR
Palette

Blue-Gray is minimal. It’s a colour that works best at 100%. If there is an occasion when you need
to create contrast without adding extra colours, you can use this colour in incremental tints.
Avoid using any other tints. Colour is a key element of this design, therefore it is important that
colours CMYK are used to print the designs rather than colour RGB.

Blue- Colour CMYK
53, 26, 0, 22

Colour RGB
94, 146, 198

Colour HEX
#5E92C6



Colour CMYK
29, 15, 0, 12

Colour RGB
159, 192, 225

Colour HEX
#9FC0E1

Cerulean

SECOND COLOUR
Palette

Pale Cerulean is gentle. It’s a colour that works best at 100%. If there is an occasion when you
need to create contrast without adding extra colours, you can use this colour in incremental
tints. Avoid using any other tints. Colour is a key element of this design, therefore it is important
that colours CMYK are used to print the designs rather than colour RGB.

Pale



White

SECOND COLOUR 2
Palette

Azureish White is minimal. It’s a colour that works best at 100%. If there is an occasion when you
need to create contrast without adding extra colours, you can use this colour in incremental tints.
Avoid using any other tints. Colour is a key element of this design, therefore it is important that
colours CMYK are used to print the designs rather than colour RGB.

Azureish Colour CMYK
15, 7, 0, 5

Colour RGB
206, 224, 241

Colour HEX
#CEE0F1



color

Palette
jet is minimal. It’s a colour that works best at 100%. If there is an occasion when you
need to create contrast without adding extra colours, you can use this colour in
incremental tints. Avoid using any other tints. Colour is a key element of this
design, therefore it is important that colours CMYK are used to print the designs
rather than colour RGB.

Jet Colour CMYK
9, 4, 0, 78

Colour RGB
50, 53, 55

Colour HEX
#323537

HERO COLOUR 2



Gray

SECOND COLOUR 3
Palette

Dim Gray is minimal. It’s a colour that works best at 100%. If there is an occasion when you need
to create contrast without adding extra colours, you can use this colour in incremental tints.
Avoid using any other tints. Colour is a key element of this design, therefore it is important that
colours CMYK are used to print the designs rather than colour RGB.

Dim Colour CMYK
0, 0, 0, 61

Colour RGB
100, 100, 100

Colour HEX
#646464



TYPOGRAPHY
16



Aa
PRIMARY FONT
Typography

Typography is a powerful brand tool when used consistently. This set of fonts best represents the minimal and
elegant feel of the brand and should be used across all print and web applications montaser arabic is our
corporate typeface, it should be used in all body text where typography is required. It is a simple, clean, and
legible typeface that compliments our logo. 
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MONTASER ARABIC

ABCDEFGHIJKL
MNOPRSTUVWXYZ
abcdefghijkl
mnoprstuvwxyz
1234567890!@#%&()+



SECONDARY FONT
Typography

Typography is a powerful brand tool when used consistently. This set of fonts best represents the minimal and elegant
feel of the brand and should be used across all print and web applications Public Sans is our corporate typeface, it should
be used in all body text where typography is required. It is a simple, clean, and legible typeface that compliments our logo. 

PUBLIC SANS

Bold is our headings weight.
Regular is used for captions
and some bodies of text.
Regular Italics is used for quotes and interviews. Aa
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MAIN COLLECTION
Typography

ABCDEFGHIJKLMNOPRSTUVWXYZ

1234567890!@#%&()+
abcdefghijklmnoprstuvwxyz

MONTASER
ARABIC

ABCDEFGHIJKLMNOPRSTUVWXYZ

1234567890!@#%&()+

abcdefghijklmnoprstuvwxyz

PUBLIC SANS

To be used for
headings and
titles.

To be used for
main copy and
body of text.

ABCDEFGHIJKLMNOPRSTUVWXYZ

1234567890!@#%&()+
abcdefghijklmnoprstuvwxyz

Brittany
To be used mainly
for captions and
secondary titles



PHOTOGRAPHY
Our photography and filming style captures real moments with
real impact. It conveys a unique perspective on the dynamic
nature of our people, communities, operations and the
changing world around us.
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PHOTOGRAPHY
Imagery

This photographic style is for banners, advertisements, social media, and reports. It captures who we are and
what we do as a medical center. Imagery should contain clean and professional backgrounds which allow for the
application of our logo and headlines over the image. 
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ICONS
The use of icons are especially great for brand recognition
as they can communicate messages quickly, grab attention
and can be used in a multitude of ways.



Thank you


